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2016 was a year of getting  

back to the basics for the  

Nebraska Tourism Commission. 

Our year did not start off as 

we would have liked, but the 

Commissioners and staff are 

dedicated to regaining trust 

in our mission, vision, values 

and goals. We have made some major changes 

and are more focused than ever to work together 

on fulfilling our mission of expanding Nebraska’s 

dynamic and diverse travel industry, making it 

more viable by creating awareness and attracting 

increased visitors which results in greater tourism 

revenue and economic gain throughout the state.

As you peruse our 2016 Annual Report please 

take note of all of the great accomplishments the 

tourism industry in Nebraska can celebrate. We 

could not have accomplished these goals without 

our fabulous staff. Each member of our staff has 

worked hard to move Nebraska tourism forward 

and spread the word about great things to see and 

do in Nebraska. I have experienced firsthand the 

staff’s dedication to our mission and marvel at 

their great work. I would ask that you thank them 

when you have an opportunity. They truly are  

our biggest asset in promoting Nebraska as a  

visitor destination! 

 

Stay tuned to our new campaign “Through 

My Eyes” which promises to be a very exciting 

project. What better way to experience Nebraska 

than through stories from Nebraskans. These 

stories are promising to be very touching and 

authentic as told by Nebraska citizens about what 

they experience in this great state! Nobody can  

do it better!

In looking forward to 2017 let me proudly say 

Happy 150th Birthday Nebraska! Look for our 

special insert in the Spring/Summer Nebraska 

Travel Guide to pay homage to our state’s 

birthday. It’s a time to celebrate statewide and so 

many of our tourism partners are making plans 

to invite visitors to enjoy their celebrations. And 

don’t forget to mark your calendars for the Total 

Solar Eclipse on August 21, 2017. Nebraska has 

a rare opportunity to invite visitors to come and 

experience the event in our state. Communities 

along the path of the solar eclipse are gearing 

up to play host to international travelers and 

Nebraskans alike to experience this once in a 

lifetime opportunity in our backyard!

I want to assure you that the Nebraska Tourism 

Commissioners and staff are dedicated now more 

than ever to our stakeholders. We will continue 

to work hard to accomplish our mission with 

transparency, due diligence and pride. We believe 

in the possibilities that lie ahead of us and we look 

forward to the days and years to come.

Sincerely,

Deb Loseke
Nebraska Tourism Commission Chair 

A Word From Our Commission Chair

“Stay tuned to our new campaign “Through My Eyes” which promises to 
be a very exciting project. What better way to experience Nebraska than 
through stories from Nebraskans.” 
–Deb Loseke, Nebraska Tourism Commission Chairman 
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 •  The Nebraska Tourism Commission’s budget 

is approximately $6 million, of which $250,000 

is appropriated from the State’s General Fund 

for state aid. In 2016, the Nebraska Tourism 

Commission was appropriated just about $5.7 

million in cash funds from the State Lodging 

Tax for operations including salaries and 

$602,600 for State Aid. 

•  Overall through October, collected amounts 

totaled $4,806,461.83. That is up $142,757.17 

compared to 2015 through October, an increase 

of 3.06%.

 •  State Lodging Tax collections show an 

upward trend in hotel stays and visitation, 

and continue to grow at an average rate of 

6.4% yearly since the Commission became an 

agency in 2012. 

 •  Final 2016 lodging tax revenue collected in 

2016 will be available at VisitNebraska.com in 

February 2017. 

 

•  The Nebraska Tourism Commission recently 

endorsed the Best Practices and Guiding 

Principles for allocations of Lodging Tax 

Dollars. These guiding principles for county 

officials, tourism representatives and others in 

the tourism industry address and encourage 

a cohesive approach to promoting the tourism 

industry. For a copy of Best Practices and 

Guiding Principles go to VisitNebraska.com/ 

media/industry.

Source: The U.S. Travel Association Impact of Travel and State Economies 2015

Travel Marketing Tax Revenues 

$1 = $111
For every $1 the Nebraska Tourism Commission  

spends Nebraska receives approximately $111 back  
in tax revenues.

Financial Report

Nebraska’s Travel Industry Economic Impact

46,200 Jobs generated  
by domestic and  

international travelers

$667 Million + Tax Revenues 
generated by domestic and 

international travelers.

$4.7 Billion +  
Travel Expenditures

Nebraska’s 3rd  
Largest Industry

In 2016, the Commission’s advertising efforts 

included TV, radio, print and digital, among 

other tactics to reach our audience. This included 

not only potential visitors to the state, but also 

getting people within Nebraska to travel to parts 

of the state they have never been.

In addition, we had partnerships with the Big 

Ten Network and Husker IMG Sports Network. 

These strong partnerships have a target audience 

that mimics many of the characteristics of a 

traveler that would value the offerings of coming 

to Nebraska.

Brochures & Publications
The Nebraska Tourism Commission printed 

200,000 Nebraska Travel Guides in 2016 

Top 10 States Requesting
Nebraska Travel Guides in 2016

 1. Nebraska
 2. Illinois
 3. Missouri
 4. Texas
 5. Wisconsin

 6. Michigan
 7. Iowa
 8. California
 9. Ohio
 10. Florida

Advertising

Fiscal Year 2014–2015 Fiscal Year 2015–2016

Mission Statement

The mission of the Nebraska Tourism Commission is to expand Nebraska’s dynamic and diverse 

travel industry making it more viable by creating awareness, attracting increased visitors which 

results in greater tourism revenue and economic gain throughout the state.

Media Spending
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Advertising
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The website VisitNebraska.com is the main 

source of information for visitor engagement 

and is the call to action for all Nebraska Tourism 

advertising. Listings on our website promote 

Nebraska’s lodging facilities, restaurants, golf 

courses, attractions, events, festivals, cultural 

celebrations and outdoor recreation opportunities.

The Commission also provides opportunities 

for Nebraska Convention and Visitors Bureaus, 

communities, and attractions to boost and support 

businesses by building a database of direct leads. 

As a lead program advertiser, participants have 

their own opt-in box on the VisitNebraska.com 

page where visitors go to request a free Nebraska 

Travel Guide. When they choose to receive 

additional information by checking that location’s 

box, their contact information is forwarded 

directly to local organizations, attractions, and 

businesses for follow-up.

In 2017, look for new updates that will allow 

local Nebraskans to easily share their perspective 

and insider view on Nebraska.

VisitNebraska.com 2016 Statistics 
(January 1, 2016–December 16, 2016): 

 •  399,627 sessions, 
+42.14%

 •  323,305 users, 
+ 42.14%

 •  1,279,507 pageviews,

+20.63%

 

Digital Marketing

Media Tours

In 2016, the Nebraska Tourism Commission 

completed three national media tours to publicize 

the state’s offerings as a destination. So far this 

year, more than 154,952,320 potential visitors 

have been exposed to this coverage. If this 

editorial coverage had been purchased as paid 

advertising it would have cost $1,747,072.00. 

National and in-state tourism sponsors provided 

more than $124,995 in goods and services 

including air transportation, lodging, meals and 

activities to support the media tour program 

(representing expense dollars that the state 

did not have to pay to fund this program). To 

date, the three 2016 media tours have a $11.20 

ROI for every dollar invested in the media tour 

program. Sixty journalists visited Nebraska in 

2016 as part of the media tour program, resulting 

in 119 articles to date this year.  The coverage 

has appeared in media outlets including AARP 

Magazine, Global Traveler, Canadian World 

Traveler, Toronto Star, AAA Home & Away, 

World’s Best Golf Magazine, The Oklahoman, 

Physician’s Money Digest, The Knoxville News 

Sentinel, Smart Meetings Magazine, Byways 

Magazine and many more.

This brings the cumulative program results to 

$12,957,862 in advertising equivalency, 79,042,146 

in circulation and 850,720,596 in digital views.  

Social Media
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In its seventh year, the Nebraska Passport 

program experienced extraordinary success and 

growth. A significant increase in participants, 

combined with overwhelming positive feedback 

from both the 80 Passport destinations and 

Passport travelers, shows that each year the 

Nebraska Passport program helps more and  

more people discover Nebraska while creating 

lifelong memories. 

Why do people decide to participate in the 

Passport program? According to the 2016 

Passport travelers, they most appreciate that 

the Passport program allows them to discover 

Nebraska’s hidden gems, enjoy Nebraska’s 

scenery, learn about Nebraska’s history, support 

Nebraska businesses and spend time with  

friends and family.

Program Summary:
 •  26,440 total participants

 •  28 states represented

 •  219 Nebraska communities represented (up 

from 125 in 2015)

 •  1,292 passports submitted for prizes (up from 

553 in 2015)

 •  168 completed 80 stops (up from 81 in 2015)

 •  Average number of stops was 30

 •  87,492 total stamps collected (up from 26,842 

in 2015)

 •  100% would recommend the Nebraska 

Passport program to others

 •  99% would participate in the Nebraska 

Passport program again

“Our friends participated in the Nebraska Passport in the past and were so enthused 
that my daughter Kim and I decided to embark on a summer mother-daughter 

adventure across our great state. Throughout the course of our journey we learned a 
lot about Nebraska. We laughed until our sides hurt, had numerous adventures and 
made new friends along the way, proving how friendly Nebraskans really are. This 

was a memorable trip of a lifetime and we can’t wait to do it again.” 
–Jo Hogan of Ponca, NE

Nebraska Passport Program Nebraska Passport Program

The Nebraska Passport program provides 

unique, meaningful experiences for both 

Passport destinations and travelers, creating 

passionate ambassadors of Nebraska tourism.  

Passport travelers encourage their friends, family 

and communities to participate, enthusiastically 

marketing the Passport program through word-of-

mouth, social media posts, blog posts, organizing 

Passport trips and making presentations to local 

organizations and groups, and receiving local 

media coverage about their Passport travels. 

We received an overwhelming number of 

thank you notes and testimonials from 2016 

Passport travelers, which included details about 

the unique and unexpected adventures they 

experienced and described how they enjoyed 

meeting the people involved in Nebraska tourism 

and listening to their stories. 

For the 80 Passport destinations, participating 

in the Nebraska Passport program provides 

invaluable publicity. According to data collected 

from the 2016 Passport destinations, the top 

benefits of participating in the Passport program 

are: 

• Increases in traffic 

•   Increases in publicity opportunities, leading 

to increased awareness

• Increases in sales or donations

“This was our first year participating in 
the Passport program. It was a wonderful 
experience! The Passport took us to so many 
places we had never been before. We visited with 
so many nice people and had our eyes opened to 
all Nebraska has to offer. This was a wonderful 
way to spend our summer. I would highly 
recommend this experience! Thanks for such 
a nice program. We appreciate Nebraska even 
more!” –Ellen, Kearney, NE

“I cannot tell you how much I love this program. 
This is our second year and we’ve so enjoyed 
visiting with owners of the Passport stops all over 
the state. I would have a difficult time picking 
my favorite. We will be just as excited for next 
year’s stops. Thanks so much for offering this 
wonderful opportunity!” –Leslie, Omaha, NE

Testimonials
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The Nebraska Tourism Serves program 

was created to preserve and enrich the travel 

experience for future generations by protecting 

and restoring destinations throughout Nebraska. 

The program was launched this year with four 

service projects. 105 individuals participated, 

including Nebraska tourism industry members, 

University of Nebraska classes, 4-H clubs, 

community members, out-of-state visitors and 

Nebraska Tourism Commission staff. These 

volunteers put in 615+ man hours, making a 

significant impact on the tourism potential  

in Nebraska.

Tourism Serves Press Releases, Media Appearances and Interviews

“We’d like to thank the Nebraska Tourism 
Commission for all your hard work in 
making this service project happen. It was  
so moving for us to see the work as it took 
place; the Pavelka Farm is a special place  
to so many.” 

–Tracy Tucker and Ashley Olson  
The Willa Cather Foundation

Volunteers cleared old railroad ties along the Cowboy Trail near 
Chadron, preparing the 321 mile trail, which follows the old Chicago & 
Northwestern rail route, for completion in the future. When completed, 
the Cowboy Trail will be the world’s longest rails-to-trails conversion.

Volunteers landscaped and cleaned educational signs along the 
Shannon Trail, which offers tourists an interactive journey through 
Lewis & Clark history. The trail runs through 16 communities in 
northeast Nebraska.

Volunteers helped restore the historic Fort Robidoux Trading Post in 
Gering by making improvements to the exterior.

Volunteers helped restore the Nebraska State Historical Society’s 
Pavelka Farmstead in Bladen, which provided the setting for parts 
of Willa Cather’s most famous work, My Ántonia. Tasks included 
cleaning and repairing the home’s interior and landscaping.

In 2016, nearly 600,000 visitors stopped at visitor centers across the state. Thirty-seven seasonal 

travel counselors staffed 14 rest areas and visitor centers across the state.

Travel Counselor Program Monthly Visitor Counts
May 16-September 9, 2016
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143,367

September

36,733

Visitor Communication

Throughout the year, Nebraska Tourism has been 

actively engaging in order to increase visibility with 

our media appearances and earned media.

 •  44 press releases distributed by  

the Tourism Commission in 2016 – 42% Increase 

from 2015 

 •  61 television interviews- 68% Increase  

from 2015

 •  32 radio interviews

 •  In 2016 Nebraska Tourism earned more than $3.25 

million in media coverage at the local and national 

level. Sixty-three percent of that news was either 

positive or neutral.
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Special Events

2016 National Western Stock Show 
Nebraska Tourism was a major sponsor of the 

2016 National Western Stock Show in Denver. 

The stock show has proved to be a great place to 

promote Nebraska to our neighbors in Colorado 

and to the attendees who come from around the 

country.

 The 2016 National Western Stock Show 

finished strong with the second-highest overall  

attendance in Stock Show history with 686,745  

 

visitors. That was an increase of 4,207 guests over 

the 2015 Stock Show and second highest in its 

110-year history. 

Twenty nine industry volunteers and  

Nebraska Tourism Commission staff worked  

the 16-day show. Approximately 1,700 Nebraska 

Travel Guides plus a variety of other materials 

were distributed.

2016 Nebraska State Fair 
The Nebraska Tourism Commission resides 

annually within the Nebraska Building at the 

State Fair in Grand Island.  Our theme, Wide 

Open Imagination Zone, provided an information 

Zone where visitors stopped to plan their 

Nebraska vacation and an activity zone where 

Nebraska attractions provided a sample of what 

they have to offer. The 2016 State Fair attracted 

361,107 visitors—an increase of 2.5% over 2015’s 

total visitors. 

NTC partnered with a variety of other entities 

to showcase tourism in Nebraska.  Visitors to our 

room could enjoy a virtual train ride on the Union 

Pacific provided by the Golden Spike Tower; 

Send a postcard from the State Fair sponsored 

by Grand Island CVB; Snap a selfie tanking in 

Nebraska; be an astronaut with the Strategic Air 

Command & Aerospace museum; enjoy activities 

provided by Crane Trust such as watch a video of 

the cranes, color feathers for a crane, see bison 

skull and hide; explore river activity with Rowe 

Sanctuary’s water table; learn about Fontenelle 

Forest’s Raptor Recovery and see the live birds; 

activities provided by Hastings Museum and 

gather materials to plan a Nebraska vacation. 

 NTC distributed over 1,000 Nebraska Travel 

guides and state maps plus a variety of other 

miscellaneous regional guides and brochures.  

Grand Island reported mailing 1,602 postcards 

that were written at the fair.  Rowe Sanctuary had 

their booth at the fair for five days and reported 

they had over 700 children and adults stop by 

and play in the River.  They distributed well over 

150+ Central Flyway Brochures during those five 

days.  Fontenelle Forest estimated 3,500 people 

stopped by to see the live birds during the three 

afternoons they had the birds outside.  NTC Staff 

and volunteers worked the 11-day show.

Communication Efforts, Outreach and Education

Media Partners

2016 Nebraska Tourism Conference
The 2016 Nebraska Tourism Conference, 

themed “Renewing Our Legacies,” was held in 

Gering, October 18-20.  There were 181 attendees 

consisting of visitors bureaus, destination owners, 

etc. Many educational sessions, activities and 

networking opportunities were held.  Sessions 

revolving around Nebraska events, Nebraska’s 150 

Celebration and the Great American Eclipse of 

Aug. 21, 2017, were presented.  A highlight of the 

conference was the evening reception hosted  

by Gering Convention and Visitors Bureau at  

the newly remodeled Legacy of the Plains 

Museum located in the shadow of Scotts Bluff 

National Monument.  

 The last day of the conference concluded 

with the bestowing of the Tourism Industry and 

Frontline awards, and the prestigious Henry 

Fonda award.    

2016 Agri/Eco-Tourism Workshop
Nebraska’s rural communities are full of 

tourism potential. Agritourism and ecotourism 

provides the public with an opportunity to 

experience rural areas while generating income 

for the operators, which can help sustain the rural 

way of life and keep more producers in Nebraska.  

In February, the Nebraska Tourism Commission 

organized the 11th annual Nebraska Agri/Eco-

Tourism Workshop in Grand Island with 145 

attendees. Business to Business tours took place 

at Nebraska Mushroom and Crane Trust.  Wayne 

Cyclery shared how communities could embrace 

cycling in their areas and the economic impact 

that could have.  Tuesday’s events were held at 

the Raising Nebraska Building which provided a 

great venue for attendees to learn creative ways to 

tell their stories, understand what their financial 

numbers are telling them, receive marketing tips, 

discover educational interactive activities, build 

bicycle tourism, and so much more. Wednesday’s 

activities, held at the Grand Theatre, focused 

on showcasing how to develop quality pictures 

and marketing materials on a tight budget. 

Information regarding the Nebraska Agritourism 

Promotion Act was shared with attendees. 

Communities hosting the workshop are given the 

opportunity to showcase how they have embraced 

agritourism and ecotourism in their area.

We have the opportunity to work with a number of great media partners 

throughout the year. IMG is a great example of how one of these partnerships 

works together to promote our state. Throughout the year, our IMG 

partnership covers Nebraska baseball, football, volleyball and basketball. All 

of these sports rank in the top 15 across the country in attendance numbers. 

We have access to digital, social, print, radio and in stadium signage.
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NTC Grants:
In 2016, the Nebraska Tourism Commission 

awarded just over $967,000 in grants through 

our two grant programs to communities and 

tourist destinations around the state. The 

Community Impact Grant program provides 

marketing assistance grants to communities and 

organizations hosting national or international-

caliber events held in Nebraska that have the 

potential to attract a significant percentage of 

out-of-state visitors and to generate favorable 

national or international press coverage for 

Nebraska. All the applications selected for 

funding under this program focus on one 

common goal, which is to gain national exposure 

for the state. 

The focus of the Tourism Marketing Grant 

Program is to attract new visitors from outside 

a 100-mile radius, and offers applicants three 

different grant categories to assist with their 

marketing efforts: 1) Promotion of an Event, 2) 

Promotion of a Region, and 3) General Marketing. 

The Commission’s designated state aid provides 

marketing funding to communities and 

organizations of all sizes across the state, and is 

a helpful tool for tourism entities to draw more 

visitors on regional and statewide levels.

Supporting Industry Partners Through Grant Programs

Top Grant Recipients in 2016 include:
•  $250,000 to the Omaha Equestrian Foundation for 

national broadcasting of the 2017 Federation Equestrian 

International World Cup Jumping and Dressage Finals 

– gaining national and international exposure for the 

state of Nebraska for the event in April 2017

•  Omaha Sports Commission: $100,000 to promote the 

2016 U.S. Olympic Team Trials Swimming event - 

attendance is projected to exceed 200,000 people and 

more than 30,000 hotel room nights

•  $25,000 to the Nebraska Travel Association for web 

marketing of the Nebraska Eclipse 2017 (NEclipse17.

com) – drawing visitors from around the world to 

witness a total solar eclipse which will travel across 468 

miles of Nebraska on August 21, 2017

•  $25,000 to North Platte/Lincoln County Visitors Bureau 

to promote the Buffalo Bill Marketing Campaign

•  $25,000 to Omaha Equestrian Foundation for 

promotions of the 2017 FEI World Cup Jumping and 

Dressage Finals

•  $25,000 to Opera Omaha for promotion of their 60th 

Anniversary Season

•  $24,336 to Kearney Visitors Bureau for Web 

Development and Marketing

•  $23,825 to Sandhills Journey Scenic Byway  

for Marketing

•  YFC Inc.: $21,800 to promote the 2016 Maha Music 

Festival - an Omaha event that has increased attendance 

20% annually with visitors from 46 states and  

nine countries

•  $21,000 to Brownville Fine Arts Association to promote 

the Where it all Began Campaign 

•  $20,420 to the Museum of Nebraska Art for  

App Development

•  Scotts Bluff Area Visitors Bureau: $17,740 to promote 

the Old West Balloon Fest 2016 - creating national 

awareness of Nebraska as a premier ballooning  

event destination

•  $17,250 to Nebraska Winery & Grape Growers 

Association to promote the 2017 NWGGA Regional 

Educational Conference

•  $16,085.64 to Dawes County Tourism for Northwest 

Nebraska Trails Promotions

•  Hear Nebraska, Inc.: $15,880 to promote the Lincoln 

Calling Music Festival - striving to make Nebraska a 

globally recognized cultural destination

•  $15,781.50 to Kearney Visitors Bureau for  

regional promotions of the Nebraska Flyway  

Marketing Campaign

•  McCook/Red Willow County Tourism to promote the 

Nebraska Spring Birding Trifecta: $15,000.00

•  Red Cloud Area Chamber of Commerce for Website 

Development and Branding: $15,000.00

•  Nebraska 150 Foundation to promote Painting the 

Legacy of Nebraska: $15,000.00

•  Kearney Visitors Bureau to promote the Kearney/

Ravenna 2017 Total Solar Eclipse Marketing  

Campaign: $15,000.00

•  Omaha Convention & Visitors Bureau to create the 

Omaha Savings App: $15,000.00

•  Kearney Visitors Bureau to promote the 2016 Summer 

Campaign: $15,000.00


